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COVID-19
(Coronavirus)
Impact Update

Many films stopped filming to prevent the spread of COVID-19, resulting in increasing production costs and
additional investment requirements.

The production cycle of films will be extended and companies in the industry will likely struggle with cash flow
problems.

During the pandemic, the internet has become a new channel for film distribution.
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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition The Movie Production industry produces and distributes feature, educational, animated and special films, and

documentaries.

Major Players China Film Group Corporation

Beijing Enlight Group

Huayi Brothers Media Group

Bona Film Group Limited

Dalian Wanda Group

Main Activities The primary activities of this industry are:

Movie production and post-production

Movie distribution

Movie financing and investment

Movie promotion

The major products and services in this industry are:

Feature films

Documentary films

Educational films

Animated movies

Special films
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Supply Chain

SIMILAR INDUSTRIES

TV & Radio Broadcasting in China Cinemas in China    

   

RELATED INTERNATIONAL INDUSTRIES

Global Movie Production &
Distribution

Movie & Video Production in the
US

Movie & Video Distribution in the
US

Motion Picture and Video
Production in Australia

Motion Picture and Video
Distribution in Australia

Motion Picture Production in the
UK

Film, Video & TV Programme
Distribution in the UK

Movie, TV & Video Production in
Canada

Movie & Video Distribution in
Canada

Motion Picture and Video
Production in New Zealand

Fitness DVD Production 3D Movie Production
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Industry at a Glance
Key Statistics

$4.8bn
Revenue

Annual Growth

2015–2020

-5.7%

Annual Growth

2020–2025

10.1%

Annual Growth

2015–2025

 

$192.5m
Profit

Annual Growth

2015–2020

-19.7%

  Annual Growth

2015–2020

 

4.0%
Profit Margin

Annual Growth

2015–2020

-4.9pp

  Annual Growth

2015–2020

 

1,189
Businesses

Annual Growth

2015–2020

3.2%

Annual Growth

2020–2025

1.5%

Annual Growth

2015–2025

 

89,888
Employment

Annual Growth

2015–2020

1.8%

Annual Growth

2020–2025

1.6%

Annual Growth

2015–2025

 

$646.3m
Wages

Annual Growth

2015–2020

4.3%

Annual Growth

2020–2025

5.0%

Annual Growth

2015–2025

Industry Structure

POSITIVE IMPACT

  Life Cycle
Growth   Concentration

Low

  Industry Globalization
Low / Increasing

MIXED IMPACT

  Industry Assistance
Medium / Increasing   Regulation & Policy

Medium / Increasing

  Barriers to Entry
Medium / Increasing   Competition

Medium / Increasing

NEGATIVE IMPACT

  Revenue Volatility
Very High   Capital Intensity

High

  Technology Change
High
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Products & Services Segmentation

 
Major Players SWOT

STRENGTHS

  None

   

WEAKNESSES

  Low Profit vs. Sector Average

  High Customer Class Concentration

  High Product/Service Concentration

  High Capital Requirements

   

OPPORTUNITIES

  High Performance Drivers

   

THREATS

  Very Low Revenue Growth (2005-2020)

  Low Outlier Growth
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Executive Summary The Movie Production industry in China is estimated to generate $4.8
billion in 2020.

Revenue is expected to decrease at an annualized 5.7% over the five years through 2020. The rapidly rising in the
previous years was due to consumption of power, and desire for cultural and entertainment products have fueled the
industry's growth. In 2020, revenue is anticipated to decrease by 40.3% due to the negative influence of the
COVID-19 pandemic.

The domestic production of feature films for the Chinese market has grown strongly from 838 films in 2015 to 1,082
in 2018. However, it then decreased to 1,037, and is expected to fall to 900 in 2020 due to the COVID-19 pandemic.
Chinese films have become popular and account for almost two-thirds of total movie tickets sold in China in terms of
value. This growth has occurred due to the improved quality of domestic films featuring well-known Chinese actors
and directors. Nonetheless, many Chinese-made films are still low-budget, with low commercial value, leaving high
potential for improvements in quality. The industry includes 1,189 movie production companies employing 89,888
people with a total payroll of $646.3 million in 2020.

As the effects of the COVID-19 outbreak abate, increasing consumer demand for movies and rising production
quality and budgets are forecast to support growth in the Movie Production industry over the next five years.
Revenue is anticipated to rise at an annualized 10.1% over the five years through 2025, to total $7.8 billion. Stricter
copyright protection regulations and enforcement will likely lead to a more standardized market environment, which
will also promote the industry's development.
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Industry Performance

Key External
Drivers

Household Disposable Income

Increasing economic development and household incomes in China is stimulating demand for Chinese-made
movies from the Movie Production industry. As household disposable incomes in China rise, demand tends to
increase for leisure and recreational activities, including watching movies.

 

Leisure and Recreational Activity Levels - Expenditure

As disposable incomes and living standards improve in China, people are spending more on leisure and recreational
activities, such as watching movies. In addition, an increasing number of people can afford leisure expenditure. Both
of these factors are supporting growth in the Movie Production industry.

 

Systems and Technology

Technological developments in movie production equipment and software have significantly improved the quality of
films. This trend has attracted more movie consumers and fueled development in the Movie Production industry. In
addition, advanced film-screening equipment has promoted demand for the industry's movies.

 

The Leisure Market - China CD and DVD Sales

Many people in China purchase DVDs to watch movies at home, particularly as home theater systems have
developed. DVD sales of films are one of the major sources of industry revenue, with rising DVD consumption
benefiting the Movie Production industry.

 

Downstream Demand - Broadcasting & Telecommunications

Businesses in the downstream broadcasting and telecommunications sectors, such as movie theaters, and online
and brick-and-mortar DVD rental and retail outlets, significantly affect demand for the Movie Production industry.
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Current
Performance

Revenue for the Movie Production industry is expected to decrease at an
annualized 14.3% over the five years through 2020, to $4.8 billion.

The industry has expanded at a strong rate due to substantial growth in disposable incomes, rapid technology
developments in movie production and movie screening equipment, increasing consumption of culture and
entertainment in China, growth of domestic movie theater chains and strong government support in the years before
2020.

In 2020, due to the COVID-19 outbreak, many crews stopped filming to prevent the spread of COVID-19, resulting in
increasing production costs, extended production cycles and additional investment requirements. Output of
domestic-made films in 2020 will fall to 900 units, down by 13.2% from 2019. Industry revenue is expected to
decrease by 40.3% in 2020, to total $4.8 billion.

Household disposable incomes in China have improved significantly over the past decade as China's economy has
rapidly developed. As firm is an important form of cultural entertainment, the Movie Production industry will continue
to develop as China's economy grows and cultural consumption increases. As more people have become able to
afford leisure activities, domestic demand for movies has increased significantly. In recent years, industry firms have
been producing an increasing number of movies to celebrate national holidays, such as Spring Festival and
Valentine's Day. In addition, film production enterprises have been diversifying their offerings to attract wider
audiences.

Chinese-produced films have become popular in the domestic market over the past five years, to now account for
almost two-thirds of ticket revenue from the Movie Theater industry. This growth has been due to the improved
quality of films featuring well-known Chinese actors and directors. Nonetheless, many Chinese-made films remain
low-budget and have low commercial value, leaving high potential for improvements in quality. An estimated 1,189
movie production companies in the industry employ 89,888 people with a payroll of $643.3 million in 2020.

Strong industry growth has also partly been due to the Cinema Circuit System, which was implemented in June
2002. Around 40 cinema chains have been established in China since the system was implemented, which allows
cinema operators to arrange their film screening schedules, rather than being controlled by movie production
enterprises. This change increased competition among industry players and spurred the industry's development.

Government regulations restrict foreign investors from film distribution. However, they are permitted to engage in
movie investment, production and movie screening activities to some extent. These regulations protect local movie
producers and distributors, and allow a more standardized environment that encourages domestic film creation.

INDUSTRY CHALLENGES

Infringement of copyright and piracy continue to be widespread problems
for the industry, despite repeated prohibitions.

Additionally, many industry players are small in scale and lack the funds to produce high quality movies. Compared
with mature movie production industries in countries such as the United States, domestic movie production is less
competitive in terms of innovation, budget and technological applications.
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Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Total
Assets

($m)

Domestic
Demand

($m)

No. of
Domestic-

made Films
(Units)

2011 2,637 659 1,291 680 55,998 115 297 298 6,433 2,819 689
2012 3,909 899 1,444 764 62,685 131 353 345 7,105 4,131 893
2013 3,620 1,030 1,598 848 69,121 139 411 395 8,020 3,892 824
2014 4,238 1,164 1,747 932 75,592 153 479 456 9,171 4,564 830
2015 6,467 1,688 1,913 1,017 82,017 170 541 523 10,470 6,838 838
2016 6,707 1,733 2,083 1,105 87,922 187 590 587 11,773 7,110 944
2017 6,964 1,785 2,254 1,178 93,461 194 647 634 12,736 7,417 970
2018 7,545 1,914 2,425 1,251 98,601 197 647 679 13,678 7,995 1,082
2019 8,054 1,992 2,587 1,322 101,235 210 695 729 14,345 8,538 1,037
2020 4,812 1,117 2,242 1,189 89,888 158 401 646 12,031 5,055 900
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Industry Outlook
Outlook Revenue for the Movie Production industry is forecast to increase at an

annualized 10.1% over the five years through 2025, to total $7.8 billion.

The industry is expected to recover from the negative impacts of the COVID-19 pandemic and start to grow rapidly.
Despite the rising price of movie tickets, visiting the cinema will remain an inexpensive form of entertainment
compared with other leisure activities, such as visiting theme parks. Stricter copyright protection regulations and
enforcement will lead to a more standardized market environment, which will also promote revenue growth for the
industry. Moreover, the government has published many policies to encourage the development of Movie Production
industry. These policies are also anticipated to stimulate revenue growth for the industry.

Chinese films are forecast to grow in terms of quantity and quality over the next five years. The number of film
genres will increase and domestic films will become more competitive. As a result, more Chinese films will be
released in overseas markets. Exports of Chinese films are forecast to grow at an annualized 8.0% over the five
years through 2025, to total $232.3 million.

More movie theaters will be established in less developed cities and counties, which will promote demand for the
Movie Production industry. As digital movie production technology expands, the industry will become more efficient
and capital-intensive. In addition, requirements for highly skilled talent will increase. Wages are forecast to increase
at an annualized 5.0% over the five years through 2025, to $823.6 million. Movie production companies will also
increasingly compete for popular actors and directors, high-quality scripts and favorable film-screening schedules
over the period.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Total
Assets

($m)

Domestic
Demand

($m)

No. of
Domestic-

made Films
 (Units)

2020 4,812 1,117 2,242 1,189 89,888 158 401 646 12,031 5,055 900
2021 5,543 1,380 2,300 1,211 91,793 176 472 676 11,610 5,840 N/A
2022 6,014 1,510 2,452 1,226 93,543 190 531 708 12,097 6,356 N/A
2023 6,538 1,654 2,488 1,243 95,089 203 588 744 12,714 6,922 N/A
2024 7,120 1,816 2,527 1,262 96,164 220 635 783 13,414 7,535 N/A
2025 7,768 1,988 2,566 1,282 97,303 232 691 824 14,192 8,226 N/A
2026 8,482 2,180 2,611 1,304 98,712 258 750 862 14,887 8,974 N/A
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Industry Life Cycle The life cycle stage of this industry is    Growth

LIFE CYCLE REASONS

Increasing disposable incomes are driving demand for Chinese films

Industry will grow faster than China’s GDP after the recovery from the COVID-19 pandemic

Foreign capital is boosting the industry's expansion

Industry value-added for Movie Production industry in China is expected to increase at an annualized 1.8% over the
ten years through 2025. Industry value-added is expected to grow faster than China's GDP growth in the following
years.

The market for Chinese-made movies has expanded substantially over the past five years, and is expected to
recover from the negative impacts of the COVID-19 pandemic. Increased incomes and living standards in China
have boosted entertainment consumption. In addition, advances in movie production equipment and software have
simulated demand for domestic movies.

More foreign companies are investing in the Movie Production industry due to its strong growth potential. Currently,
foreign investors are permitted to engage in movie production to some extent, but not movie distribution.
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Products & Markets
Supply Chain Key Buying Industries

1st Tier

Cinemas in China

2nd Tier

Households in China

Key Selling Industries
1st Tier

Investment and Asset Management in China

Literary and Artistic Creations in China

Cultural or artistic broker in China

2nd Tier

Filming Machine Manufacturing in China

Products & Services

  FEATURE FILMS

Feature films represent the most important product segment in the
industry.

This segment includes comedies, thrillers, kung-fu films and musicals. Feature films traditionally last about 90
minutes. However, the industry has recently introduced microfilms, which last about five minutes. In 2020, feature
films are expected to account for 82.1% of the total number of films produced by the industry.

ANIMATED MOVIES

Animated movies are usually made for children.

In 2020, the number of animated films is estimated to make up 4.9% of films made in the industry. Domestic
animated films fall behind those made in America and Japan.

EDUCATIONAL FILMS

Educational films disseminate science and technology information to
audiences.

The number of educational films is expected to make up 7.1% of films made in the industry.

SPECIAL AND DOCUMENTARY FILMS

Special movies, such as 3D or virtual reality movies, are relatively new to
the industry.

Due to their highly immersive nature, they have been growing strongly in popularity. The number of special films is
estimated to make up 1.5% of films made in the industry. The number of documentary films is estimated to make up
4.4% of films made in the industry.
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Major Markets

  PEOPLE AGED 24 AND UNDER

People aged 24 and under account for approximately 19.0% of industry
revenue in 2020.

Most people in this group are students and therefore lack purchasing power, but have a large amount of leisure time
available and are interested in newly released movies.

PEOPLE AGED 25 TO 44

This age group contributes the largest share of industry revenue at an
estimated 68.8% in 2020.

Most people in this group can afford to watch movies in the cinema and have the leisure time to do so. People in this
segment often view going to the movies as an activity they can do with friends or as a family.

PEOPLE AGED 45 AND OVER

People aged between 45 and 55, and the group aged over 55 account for
17.4% and 24.0%, respectively, of China's total population in 2018.

However, compared with their large shares in total population, the market shares of the two groups are only
estimated at 9.0% and 3.2% of revenue, respectively, in 2020. People in these age groups may watch movies with
their children or grandchildren.
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Exports in this industry are    Low and Increasing

Imports in this industry are    Low and Increasing

Exports

Exports in the industry refer to Chinese-made movies being distributed in foreign markets. Industry exports have
been growing strongly (albeit off a low base) over the period from 2015 through 2019. In 2020, exports are
estimated to decrease to $158.1 million or 3.3% of industry revenue in 2020, mainly due to the effects of the
COVID-19 pandemic.

Historically, only a small proportion of Chinese films have been exported overseas market and been well received.
However, exports are forecast to continue increasing steadily as Chinese culture continues to spread. Among
exported Chinese films, kung-fu movies tend to be the most popular among foreign audiences.

Imports

Imports of foreign films are mainly realized through income-sharing. The number of income-sharing films allowed to
enter the Chinese market has increased from 20 in 1995 to 34 in 2012. Imported films include features, 3D movies
and IMAX movies.

The value of imports has grown strongly in recent years, rising from $541.2 million in 2015 to $694.7 million in 2019.
In 2020, imports of the industry decreased to $401.2 million, down by 42.2% than 2019. Imports as a share of
domestic demand has fluctuated in the past five years to 2020, from 7.9% to 8.7%. Although foreign films, especially
Hollywood blockbusters, are highly sought after by Chinese audiences, Chinese films have greatly improved in
recent years and many popular local directors and actors bolster the popularity of these films. As a result, rising
demand for domestic films has outpaced growth in demand for foreign movies over the years.

Business Locations

  Firms in the Movie Production industry are largely located in China's developed regions, which have highly skilled
employees, advanced film-making technologies and high-end film release platforms.

Beijing generates the largest share of revenue for the Movie Production industry, at an estimated 18.2% in 2020. As
a cultural and communication hub, Beijing produced 243 feature films in 2012, accounting for 32.6% of all films. In
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2020, the industry's five major industry players are all headquartered in Beijing, and have branches or subsidiaries in
other regions. Establishments and employment in Beijing account for 18.6% and 20.1% of the industry totals,
respectively, in 2020.

Shanghai is the most economically developed region in China. In 2020, Shanghai is expected to contribute
approximately 12.5% of industry revenue. In addition, Shanghai has the largest share of foreign-funded companies,
due to its robust investment environment and large potential market.

Guangdong province is estimated to contribute 10.1% of industry revenue in 2020. One of the industry's famous
companies, Zhujiang Film Group, is located in Guangdong. In addition to the high household disposable incomes in
the region, the high population density also contributes to high market demand.

Zhejiang and Jiangsu provinces are expected to account for 9.2% and 8.4% of industry revenue, respectively, in
2020. In addition to the high household disposable income levels and developed economies in these regions, one of
the four largest studio bases, Hengdian Studio City (which is also a movie and TV theme park) is located in Jinhua
City, Zhejiang Province. Many popular movies, such as Hero, The Promise and Curse of the Golden Flower, were
shot in Hengdian Studio City.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Low

The top four companies in the Movie Production industry in China, China Film Group Corporation, Beijing Enlight
Group, Huayi Brothers and Bona Film Group, are set to generate 21.6% of industry revenue in 2020. Only a few
companies in China are capable of producing and distributing commercial big-budget films. Most industry players
are small or medium scale and, while benefiting from flexible operations, they lack advantages in capital, technology
and human resources. Each year, these companies usually only produce one or two low-budget films that line up
with current trends. The participation of internet film companies has intensified market competition, decreasing
industry concentration. The industry's concentration level is expected to increase over the next five years as major
companies increase in scale, and produce more high quality and popular movies.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Effective product promotion:
Movie production firms that undertake effective promotional activities can attract potential consumers and increase
revenue.

Ability to control total supply on market:
Production companies that also control film-distribution activities benefit in the industry.

Economies of scale:
Large-scale movie production companies benefit from having more capital to invest in making high-quality movies
and distributing films more effectively.

Carrying out all necessary maintenance to keep facilities in good condition:
Movie production facilities are a major cost in the industry. Frequent maintenance and upgrading is required to keep
facilities in good condition.

Ability to raise revenue from additional sources:
As movie production and distribution require large amounts of capital, industry companies must be able to raise
revenue from additional sources.

Access to highly skilled workforce:
Industry firms require a skilled workforce to produce high quality movies in a cost-effective manner.
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Cost Structure
Benchmarks

  Profit

Profit is estimated to total 4.0% of industry revenue in 2020, decreasing
significantly due to the negative effects of the COVID-19 pandemic. In
addition to box office revenue, the Movie Production industry also
generates revenue from in-movie product placements and
advertisements, preview advertisements, TV broadcast rights and
audio-visual production rights, and foreign distribution.

 

  Wages

Wages account for an estimated 13.4% of industry revenue in 2020.
Movie production and distribution requires many high-skilled employees
to ensure high quality production and film effects, and effective
marketing. In addition, ongoing operations and planning greatly adds to
management costs.

 

  Purchases

The industry has a high proportion of purchase costs, estimated at
53.8% of industry revenue in 2020. Purchases are required for filming
equipment, sound systems, props and post-film production services.
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  Marketing

Marketing is expected to account for 1.3% of industry revenue in 2020.
Film enterprises typically engage in heavy marketing to ensure that
their projects generate as much revenue as possible in their short
theatrical windows.

 

  Depreciation

Equipment and facilities to shoot movies and produce complete films
are costly and require constant maintenance to ensure safe production.
The industry therefore has a high depreciation level at an estimated
12.3% of revenue in 2020.

 

  Rent

Rental costs are anticipated to absorb 3.3% of industry revenue in
2020.

 

  Utilities

Industry utility costs are expected to absorb 2.1% of industry revenue in
2020.
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  Other Costs

Other costs in the industry include insurance, legal fees, accounting
costs and miscellaneous expenses, at an estimated 9.8% of industry
revenue in 2020.

 

Basis of
Competition

Competition in this industry is    Medium and the trend is Increasing

  CAPITAL

As a large amount of capital is involved in the planning, production and
post-production movie phases, industry firms compete with each other for
capital and investment.

Firms with large capital are more flexible and can more easily provide high-end facilities for film crew.

BRANDING

Movie production studios with well-known brands are considered more
likely to produce high quality movies.

Branded movie distribution companies also have effective and large-scale distributing capacity.

CELEBRITY

Celebrities are important for movies, particularly for feature films, as they
are a major point of differentiation and can attract large audiences.

EXTERNAL COMPETITION

Competition for the Movie Production industry mainly comes from pirated
DVDs, the internet, television stations and establishments providing
similar leisure activities.

Barriers to
Entry

Barriers to Entry in this industry are    Medium and the trend is Increasing
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  Capital

All industry activities, including pre-film preparations,
filming, post-production and distribution, require a large
amount of capital. In addition, the high costs for
maintaining and upgrading equipment increases barriers
to entry in the industry. Capital is also a key factor when
hiring noted film-makers and actors. Capital investment
therefore constitutes a heavy obstacle for new enters.

Regulations

China's Film Management Standards has strict rules
regarding production, imports and distribution. All scripts
must be reviewed and approved by the government.
Foreign firms looking to invest in the industry face even
stricter regulations.

Talent

Operators in the industry require a highly skilled workforce
to plan, produce, distribute and market movies. Compared
with existing mature companies with well-known brands,
new entries have a stronger need to acquire experienced
talent to differentiate themselves and gain a foothold in
the market.

Barriers to Entry Checklist

Competition Medium  

Concentration Low  

Life Cycle Stage Growth  

Technology Change High  

Regulation & Policy Medium  

Industry Assistance Medium  

Industry
Globalization

Globalization in this industry is    Low and the trend is Increasing

  The Chinese Government has set strict industry entry and supervision standards for foreign firms to protect the
industry's development and the market share of existing domestic companies.

Few domestic companies in the industry operate in foreign film markets despite the establishment of some overseas
offices. This trend is mainly due to the technology gap and largely saturated markets in many foreign countries.

Historically, only a small proportion of Chinese films have been exported overseas and been well received.
However, as Chinese culture continues to spread, exports are forecast to increase steadily. Among all exported
Chinese films, kung-fu movies are the most popular among foreign audiences. Exports of Chinese-made movies
have been growing strongly, albeit off a low base. Exports are estimated to total 3.3% of industry revenue at $158.1
million in 2020.

Imports of foreign films mainly occur through income-sharing. The number of income-sharing films allowed to enter
the Chinese market has increased over recent years. Imported films include features, 3D movies and IMAX movies.
Although foreign films, particularly Hollywood blockbusters, are highly sought after by Chinese audiences, Chinese
films have greatly improved in recent years and many popular local directors and actors are currently available to
industry firms. As a result, growth in demand for domestic films has outpaced growth in demand for foreign movies
over the past five years.

In June 2018, National Development and Reform Commission issued Special Administrative Measures for
Admittance of Foreign Investments (Negative List) (2018 version). According to this regulation, foreign enterprises
are prohibited from investing in movie production companies, distribution companies, theatre companies and film
introduction businesses. ACMR-IBISWorld therefore forecasts that domestic enterprises will continue to dominate
the industry.
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Major Companies

Major Players China Film Group Corporation

Market Share: 10.5%

  China Film Group Corporation was co-established by eight companies in February 1999, including the former China
Film Company, Beijing Film Production Factory and China Film Equipment Company, and was approved by the
State Council. It is a large comprehensive film group integrating movie and TV production, distribution, international
trade of films and film documents, digital film production and post-film development.

Annually, China Film Group produces more than 30 feature films and over 400 episodes of TV dramas, and releases
more than 70 domestic and overseas films. The company has built a national digital film production base, which was
put into operation in 2008, and has an annual production capacity of 80 feature films, 100 digital films and 500
episodes of TV dramas.

China Film Group has established relationships with more than 400 film companies in over 100 countries and
regions. It currently has overseas offices in Los Angeles, China Film Import & Export (L.A.) Co. Ltd., and Paris,
China Film Paris Office.

Some widely known films produced by the China Film Group include American Dreams in China, Love and Let Love,
Switch, So Young, The Last Supper and I Do and Run. Some of its imported films that have received high favor
among Chinese audiences are The Avengers, The Hobbit, and Future Fighter.

China Film Group owns 15 fully funded subsidiaries and about 30 joint venture companies, including China Film
Group Film Production Corporation, China Film Group Film Distribution and Exhibition Corporation, China Film
Group Film Import & Export Corporation, Beijing Film Studio, China Children's Film Studio and China Film Animation
Co. Ltd.

Huaxia Film Distribution Co. Ltd., in which China Film Group Corporation has an 11.0% stake, was established in
August 2003. It releases domestic and foreign films.

As a subsidiary of China Film Group, China Film Co., Ltd. was founded in 2010 and was jointly established by China
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International Television Corporation, CNR Media Group, Changchun Film Group and China Film Group. On 9
October 2016, China Film Co., Ltd. (known as China Film) was listed on the Shanghai Stock Exchange. China Film
undertakes movie production, movie distribution, movie projection, and movie and television services. Moreover,
China Film has established long-term cooperative relationships with many large foreign enterprises.

In 2018, China Film invested and produced 15 films, including Detective Chinatown II and Monster Hunt 2. The
company had led or participated in distributing 451 domestic films and 124 imported films during this period, such as
Dying to Survive and Avengers: Infinity War. In 2018, the company's sales revenue of movie production and
distribution increased by 29.3% to total $862.3 million.

In 2019, the company invested and produced 23 films, including The Wandering Earth, which ranked the third in
terms of box office in Chinese film history. China Film also led or participated in distributing 564 domestic films and
133 imported films during the period, including The Wandering Earth, Avengers: Endgame, Fast & Furious Presents:
Hobbs & Shaw, etc. In 2019, the company's sales revenue of movie production and distribution decreased by 6.0%
to total $811.2 million.

 
China Film Co., Ltd. - financial performance

Year
Revenue

($m)
Growth
(Hours)

Assets
($m)

Growth
(Hours)

NPBT
($m)

Growth
(Hours)

2014 967.2 N/C 1459.1 N/C 133.3 N/C
2015 1161.4 20.1 1733.6 18.8 217.3 63.0
2016 1180.8 1.7 2162.5 24.7 209.6 -3.5
2017 1331.6 12.8 2267.3 4.8 226.9 8.3
2018 1367.3 2.7 2471.6 9.0 305.3 34.6
2019 1312.3 -4.0 2497.7 1.1 246.3 -19.3

2020* 561.4 -57.2 2360.3 -5.5 -139.6 N/C
Source: Annual Report
Note: Note: *ACMR-IBISWorld estimates

Beijing Enlight Group

Market Share: 4.6%

  Beijing Enlight Group is composed of two independently operated companies, Beijing Enlight Media Co. Ltd. and
Beijing Enlight Pictures Co. Ltd. Beijing Enlight Group has branches and offices in Beijing, Shanghai, Guangzhou,
Hong Kong, Taipei and Seoul and employs over 600 workers. Its large scale effectively supports the development of
its subsidiary, Beijing Enlight Pictures Co. Ltd.

Beijing Enlight Pictures Co. Ltd. is a large private company that was established in 2004 to invest in and release
commercial films, both domestic and foreign, in China. Between 2009 and 2011, the company has financed and
produced six large-investment films.

Beijing Enlight Media Co. Ltd. was founded in 1998 and has become one of the largest private media and recreation
groups. The company's main businesses include TV program production and releases, movie investment,
production and distribution, artist management, and new media network and games.

In 2017, the company generated revenue of $272.3 million, up by 4.5% from the previous year. In 2015, revenue
generated by the company totaled $241.9 million, up by 22.4% from the previous year. In 2014, the company
released popular movies like Dearest and The Old Classmate, and revenue from the movie production sector grew
by 34.4% over the year. In 2013, Beijing Enlight Media Co. Ltd. generated $147.1 million, down by 10.3% from the
previous year. The decline contributed to reduced revenue in advertising and movie production. However, although
revenue from the company's movie production business declined, the quality and profit per movie both improved
compared with 2012. That year, it released 15 movies, including The Chef, The Actor, The Scoundrel, Badges of
Fury, So Young and Lost in Thailand.

In 2018, the company invested, released and recorded at the box office were fifteen films, including Boonie Bears:
The Big Shrink, A Better Tomorrow 2018, How Long Will I Love U and The Island. Sales revenue from movies and
derivatives business in the company totaled $163 million, down by 11.1% from 2017.
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In 2019, the company invested, released and recorded at the box office were eighteen films, with total box office of
$2.0 billion. Sales revenue from movies and derivatives business in the company totaled $366.4 million, up by
124.8% from 2018.

 
Beijing Enlight Media Co., Ltd. - financial performance

Year
Revenue

($m)
Growth
(Hours)

Assets
($m)

Growth
(Hours)

NPBT
($m)

Growth
(Hours)

2010 70.8 N/C 60.2 N/C 19.9 N/C
2011 108.0 52.5 292.9 386.5 33.2 66.8
2012 163.9 51.8 341.9 16.7 62.2 87.3
2013 147.1 -10.3 421.4 23.3 66.1 6.3
2014 197.7 34.4 808.8 91.9 69.1 4.5
2015 241.9 22.4 1303.6 61.2 72.3 4.6
2016 260.6 7.7 1378.0 5.7 122.9 70.0
2017 272.3 4.5 1761.2 27.8 121.9 -0.8
2018 225.6 -17.2 1640.9 -6.8 292.3 139.8
2019 409.4 81.5 1590.3 -3.1 161.1 -44.9

2020* 245.9 -39.9 1502.8 -5.5 56.7 -64.8
Source: Annual Report
Note: *ACMR-IBISWorld estimates

Huayi Brothers Media Group

Market Share: 3.5%

  Huayi Brothers Media Group is a noted integrated entertainment group established in 1994. The group has
established subsidiary companies, including Huayi Brothers Time Culture Brokerage Co. Ltd., Huayi Brothers Film
Investment Co. Ltd., Huayi Brothers TV Program Co. Ltd., Huayi Brothers Music Co. Ltd., Huayi Brothers
Advertisement Co. Ltd., Huayi Brothers International Release Co. Ltd. and Huayi Brothers Fashion and Media Co.
Ltd.

Huayi Brothers Film Investment Co. Ltd., one of the group's main subsidiaries, produces commercial movies. In
October 2009, the company went public on the Shenzhen Stock Exchange. Between 1998 and 2012, Huayi
Brothers invested in and made more than 50 films, topping several box-office records, and receiving domestic and
international film awards. Some of its latest popular movies have included Love, Painted Skin, Chinese Zodiac, 1942
and If You Are The One.

Huayi Brothers benefits from its rich experience in film investment, production and releases. By April 2012, Huayi
Brothers had finished a widespread layout of cinemas in first and second-tier cities including Beijing, Chongqing,
Wuhan, Hefei, Tongling, Wuxi, Xianning and Shanghai. To attract audiences, the company holds premiere and fan
events.

In 2019, revenue derived from movie and TV production totaled $302.0 million, down by 45.4%, due to the relatively
lower box office of films released in 2019. The company launched movies in the year including Yunnan Valley,
Destines, The Last Wish, etc.

Huayi Brothers' revenue derived from movie and TV production totaled $553.2 million in 2018, up by 10.7% from
2017. During this period, the company launched movies including Youth, The Return of The Exes, Nice To Meet
You, Detective Dee: The Four Heavenly Kings. In 2017, the company generated revenue of $584.6 million, up
10.9% from 2016. The company has been producing movies and IP programs during the period, which contributed
to revenue growth.

In 2016, revenue generated by the company totaled $527.1 million, down by 14.4% from the previous year. Slowing
growth in the film and television entertainment sector contributed to declines in the company's industry-related
revenue.

In 2015, company revenue grew by a strong 62.1% to total $628.6 million. This growth was mainly attributed to
strong development in its three business sectors: film and television recreation, brand authorization and location-
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based recreation, and internet recreation. During the year, the company produced popular films such as Mr. Six and
the TV drama My Son, an Exotic.

In 2014, the company reported revenue of $387.7 million, up by 18.3% from the previous year. Although revenue fell
over the first three-quarters of the year due to the large revenue base of the previous year and slowing economic
growth across the country, the final quarter realized huge growth due to several excellent products such as
Interstellar and The Hobbit: The Battle of Five Armies.

In 2013, the company generated revenue of $327.6 million, up by 49.1% from the previous year. High growth was
due to the release of strong box offices films such as Personal Tailor and Journey to the West: Conquering the
Demons. During the year, the company optimized supply chains and strengthened its market expansion.

In 2012, company revenue totaled $219.7 million, up 59.1% from the previous year. Revenue from its film production
sector accounted for over 44% of total company revenue. Popular movies released in 2012 included Love, Painted
Skin, Chinese Zodiac and 1942.

 
Huayi Brothers Media Corporation - financial performance

Year
Revenue

($m)
Growth
(Hours)

Assets
($m)

Growth
(Hours)

NPBT
($m)

Growth
(Hours)

2010 158.3 N/C 298.6 N/C 28.1 N/C
2011 138.1 -12.8 381.2 27.7 42.3 50.5
2012 219.7 59.1 655.9 72.1 50.9 20.3
2013 327.6 49.1 1173.2 78.9 146.0 186.8
2014 387.7 18.3 1593.4 35.8 207.6 42.2
2015 616.0 58.9 2849.1 78.8 238.8 15.0
2016 527.1 -14.4 2997.0 5.2 194.3 -18.6
2017 584.6 10.9 2989.5 -0.3 159.8 -17.8
2018 588.6 0.7 2789.7 -6.7 -121.1 N/C
2019 316.4 -46.2 1595.2 -42.8 -543.1 348.5

2020* 173.6 -45.1 1544.1 -3.2 -135.2 -75.1
Source: Annual Report
Note: *ACMR-IBISWorld estimates

Bona Film Group Limited

Market Share: 3.0%

  Bona Film Group, formerly Beijing Bona Culture Communication Co. Ltd. founded in 1999, is a multimedia company
that undertakes movie and TV production, movie theater management and artist brokerage. In June 2008, the group
established an overseas distribution company. In addition, by 2019, it has 79 five-star multiplex theaters in Beijing,
Shanghai, Shenzhen, Tianjin and Chongqing with 654 screens.

Beijing PolyBona Film Distribution Co. Ltd., a subsidiary of Bona Film Group, leads the industry in movie marketing
and distribution. Since 2003, PolyBona Film has invested $79.2 million in producing movies, such as Chi Bi, Chang
Jiang Qi Hao, All About Love and The Aunt's Post-Modern Life. By 2012, it had released more than 150 foreign and
domestic films, with cumulative box office revenue of over $237.7 million. It has produced about 10 films and 100
pieces of TV drama annually since 2014. PolyBona Film benefits from being involved in several entertainment-
related industries. Its movie theater, advertising and artist management activities strengthen its influence, brand
awareness and distribution scale.

In 2019, Bona Film invested, produced and distributed 18 films, including My people, My Country, The Captain, The
Bravest, Once Upon A Time In Hollywood, etc.

In 2014, the company's activities related to movie production, cinema investment and management, and artist
management exhibited a strong performance. Over the year, the company released 12 movies, including The
Taking of Tiger Mountain.

In 2013, Bona Film Group released the movies Unbeatable, My Lucky Star and Out of Inferno, which were highly
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popular and performed well at the box office. The company strongly emphasized the construction of cinemas. In
2012, the group released 15 films.

 
Bona Film Group - financial performance

Year
Revenue

($m)
Growth
(Hours)

Assets
($m)

Growth
(Hours)

NPBT
($m)

Growth
(Hours)

2014 308.5 N/C 461.6 N/C 11.2 N/C
2015 227.7 -26.2 719.4 55.8 18.6 66.1
2016 182.4 -19.9 1644.2 128.6 24.8 33.3

2017* 256.4 40.6 1599.9 -2.7 34.7 39.9
2018* 259.5 1.2 1548.3 -3.2 29.3 -15.6
2019* 266.0 2.5 1481.5 -4.3 20.4 -30.4
2020* 150.1 -43.6 1433.2 -3.3 -15.9 N/C

Source: Annual Report
Note: Note: *ACMR-IBISWorld estimates

Dalian Wanda Group

Market Share: 2.0%

  Dalian Wanda Group was founded in 1988 and operates in four major areas: commercial property, luxury hotels,
culture and tourism, and department stores. In 2018, the group's assets totaled $94.7 billion and annual income
reached $32.4 billion.

By 2018, the group operated 280 Wanda Plazas across the country, holding a total of 35.9 million square meters of
property, with annual passenger flow of 3.8 billion persons, becoming a world-class enterprise. Wanda Group has
founded the Wanda Cinema Line, Wanda Media (Film & TV Production and Distribution), which operates across the
film supply chain. Wanda has become one of the largest enterprises in the Movie Production industry.

Beijing Wanda Cultural Industry Group is one of subsidiaries under Dalian Wanda Group and is China's largest
cultural enterprise, with registered capital of $800 million and annual revenue of $10.5 billion in 2018. The group
operates in multiple areas: cinemas, film production, film industry parks, performing arts, film technology
entertainment, theme parks, franchise entertainment, print media and art investment, and travel, etc.

Wanda Media Co. Ltd. is a wholly subsidiary under Beijing Wanda Cultural Industry Group. The company integrates
film and TV program development, production, investment, distribution and promotion, and overseas film and TV
businesses. Famous films produced by the company include Man of Taichi, The Iceman Cometh (Time Warriors),
Holding Love, Dear Enemy and Beijing Love Story. Subsidiaries of Wanda Media include AMC Entertainment,
HOYTS Cinemas, Legendary Pictures, etc. Together with its subsidiaries, Wanda Media has 1,641 cinemas and
16,576 screens worldwide.

Wanda Film Holding Co. Ltd. is the subsidiary engaged in film and TV program development, production, promotion
and distribution under Wanda Media. Wanda film was established in 2011 and listed in Shenzhen Stock Exchange
in 2015. The company was mainly in cinemas before 2019. By 2018, Wanda Film had 595 directly operated cinemas
with 5,279 screens in China, realizing sales revenue of $2.1 billion. In 2019, Wanda Film completed its
reorganization, and its business scope was further expanded, from mainly focusing on the downstream cinemas of
the film industry, to film investment, production, distribution, promotion, etc.

In 2019, Wanda Film invested and produced 25 films, including The Crossing, Bodies at Rest, Sleep Without a
Shepherd, etc. Sales revenue derived from movie production and distribution business of the company was $129.4
million.

Other Companies Alibaba Pictures Group Limited

  Alibaba Pictures Group Limited (Alibaba Pictures), former China Cultural Media Group Co., Ltd., was acquired by
Alibaba Group in June 2014. Alibaba Pictures is driven by the Internet, and mainly engaged in content production,
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internet promotion and distribution, IP authorization and integrated operation, theater ticket management, and data
services.

During fiscal year ended March 31st 2020, the company invested or produced 12 films out of Top 20 domestic-made
films in terms of box office, revenue derived from the content production business was $62.1 million, down 6.5%
compared with the previous period. Meanwhile, the company had completed the production of 11 projects.

August First Film Studio

  August First Film Studio is the only military movie producer in China. Founded in 1952, it occupies 26.1 hectares in
the Fengtai District in Beijing.

The studio is a comprehensive movie factory able to produce feature, military educational and national defense
science films, and news documentaries and TV dramas. It has produced more than 2,400 films, including about 240
feature films. Many films produced by the studio, such as Charging Out Amazon, Anxious to Return and The Eternal
Wavehave provided magnificent war spectacles for audiences.

Beijing Jingxi Culture & Tourism Co., Ltd.

  Beijing Jingxi Culture & Tourism Co., Ltd. (known as Beijing Culture) was founded in 1997. It was listed on the
Shenzhen Stock Exchange in 1998. Beijing Culture is an entertainment media group that operates across the supply
chain.

Since 2013, Beijing Culture has acquired Beijing Skywheel Entertainment Co., Ltd., Beijing Century Partner Culture
& Media Co., Ltd., and Zhejiang Xinghe Culture Brokerage Co., Ltd. These three companies are large film
production enterprises. Beijing Culture has become a famous movie production company.

Beijing Century Partner Culture & Media Co., Ltd. was founded in 2013. The company's main businesses include
movie investment, movie production and movie distribution. In May 2019, the company produced A City Called
Macau.

Stellar Mega International Corporation

  Stellar Mega International Corporation (SMI) was established in 2001. Its businesses include movie theater
operations, movie and TV production, and movie distribution, advertising and marking, tourism, etc. The core
subsidiaries of SMI include SMI Holding Group Limited and SMI Culture Group Holding Limited.

SMI Holding Group Limited is a listed company in Hong Kong Stock Exchange. The company is mainly engaged in
cinema operations and related value-added services, e.g. advertising and promotion, memberships, etc. By 2017,
SMI Holding Group Limited had 365 cinemas with 2,290 screens and over 40 million memberships.

SMI Culture Group Holding Limited was founded in 2004 and was listed in Hong Kong Stock Exchange. The
company is mainly engaged in movie investment, production and distribution, TV drama investment, production and
distribution, internet and movie advertisement production and distribution, agencies of artists, etc.

Tencent Pictures

  Tencent Pictures was established in 2015 and is a wholly-owned subsidiary of Tencent Holding Ltd., one of the
leading internet companies in China. Tencent Pictures is positioned as an open content platform which focuses on
high-quality film and TV works under the new and creative ecology. Major businesses of the company are creation,
production, promotion and distribution of films and TV works, IP copyright and IP authorization, etc. Tencent
Pictures has 8 production teams, 1 business center in content creation and evaluation, production management,
data center, promotion and distribution, etc., and 1 support business line in IP introduction and R&D, process
management, etc.

By 2019, Tencent Pictures has invested, produced or distributed 35 films, including The Wandering Earth, My
People, My Country, Wild Goose Lake, Shadow, etc.

Zhujiang Film Group

  Zhujiang Film Group was founded in June 2008 with the merger of Zhujiang Film Production Co. Ltd. and
Guangdong Film Company, both of which went on to become the group's wholly owned subsidiaries. Zhujiang Film
Group undertakes movie production, distribution and screening, and media and performing art training.

Zhujiang Film & Media Corporation was founded in July 2011 and is a wholly owned subsidiary of Zhujiang Film
Group. The corporation mainly undertakes movie production and distribution, and movie theater management. Since
2011, the company invested more than 30 movies, including Once Upon a Time, As The Light Goes Out and Diva.

In June 2018, Zhujiang Film & Media Corporation set up Beijing National Film Vertical and Horizontal Film
Distribution Co., Ltd. Zhujiang Film Production Co., Ltd., a wholly owned subsidiary of Zhujiang Film Group, which
was formerly Guangzhou Film Production Factory. After six decades of development, the company has formed a
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comprehensive production system combining film and teleplay production. It is a significant movie production base
for films in Southern China.

Guangdong Film Company, another wholly owned subsidiary of Zhujiang Film Group, was founded in 1953. The
company is a leading industry player in Guangdong province. It employs 266 workers and its businesses include film
projection, production, making, distribution and cinema management.
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Operating Conditions
 

Capital Intensity The level of capital intensity is    High

  For every dollar spent spends on labor (including
wages and management costs), the Movie
Production industry invests about 101 cents on
capital. Equipment and facilities to shoot movies
and produce complete films are costly and require
constant maintenance to ensure safe production.
The industry therefore has high capital costs.

Wages account for an estimated 13.4% of industry
revenue in 2020. Movie production and distribution
requires many high-skilled employees to ensure
high quality production, top-notch film effects and
effective marketing. In addition, ongoing operations
and planning greatly add to management costs.

Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change
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Level Factor Disruptive
Effect Description

Medium Rate of
Innovation

Potential A ranked measure for the number of
patents assigned to an industry. A faster
rate of new patent additions to the
industry increases the likelihood of a
disruptive innovation occurring.

Medium Innovation
Concentration

Potential A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area
increases the likelihood of technological
disruption of incumbent operators.

Low Ease of Entry Unlikely A qualitative measure of barriers to entry.
Fewer barriers to entry increases the
likelihood that new entrants can disrupt
incumbents by putting new technologies
to use.

Low Rate of Entry Unlikely Annualized growth in the number of
enterprises in the industry, ranked
against all other industries. A greater
intensity of companies entering an
industry increases the pool of potential
disruptors.

High Market
Concentration

Likely A ranked measure of the largest core
market for the industry. Concentrated
core markets present a low-end market
or new market entry point for disruptive
technologies to capture market share.

  Both the rate of new innovation and the concentration are in line with the average across all industries.

There are both significant barriers to entry and a low rate of new entrants in this industry. This combination of factors
dampens the threat of innovative players disrupting the industry structure.

The major markets for this industry are highly concentrated, which implies that the market has a focus on key
customer segments. This presents an opportunity for strategic entrance into lower-end markets or unserved markets
for innovations to take on a disruptive trajectory.

5G technology will promote the development of short films.

At present, the rapid development of short films has become an audiovisual product that can be seen everywhere in
people's lives. The rapid development of short films is due to the maturity of mobile network technology. The
application and popularity of 5G technology will inevitably bring disruptive changes to the film industry. Due to the
low latency of 5G, consumers can receive the latest movie content at home. Through the mobile Internet and smart
phones, consumers in China and around the world can turn mobile phones into projectors to watch the latest
movies, which will break the monopoly and growth bottleneck of offline cinemas.

The level of technology change is    High

  In recent years, digital technology has brought new viewing experiences
to audiences, and promoted the development and upgrading of film
production in China.

The industry has therefore been better able to attract more audiences to cinemas.

Various advanced software programs are used in movie production, including Houdini, Illusion Avid, Inferno system,
Wavefront, Softimage, Digital Fusion and Effect/ Paint. The quality of these programs largely dictates the quality of a
film's visual effects.

Movie production has widely applied 3D animation in recent years. In addition to the post-film production
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technologies mentioned above, 3D animation and camera shooting have played important roles during production.
Production also has high requirements for cameras, props and skilled videographers.

Special visual effects also require correspondingly high-quality screening equipment and facilities, such as IMAX
facilities, 3D screens and advanced audio capabilities. Cinemas, the industry's main downstream market, must
therefore be equipped with advanced screening facilities.

Revenue Volatility The level of volatility is    Very High

 

  External industry factors, such as increased financing and venture capital,
have greatly promoted the industry's development over the period.

Strong growth in domestic demand has boosted growth and made the industry more volatile. In addition, the
breakout of COVID-19 has resulted in very high volatility for the industry. The number of films made in China is
expected to increase at a steady pace over the next five years. As the industry becomes more market-oriented and
professional, growth is expected to stabilize.

Regulation & Policy The level of regulation is    Medium and the trend is Increasing

The Movie Production industry in China is mainly regulated by the State
Administration of Radio, Film and Television of the People's Republic of
China (SARFT).

In November 2011, SARFT issued Film Industry Promotion Laws of China, which prohibited content that promoted
law breaking, propagated religion, exaggerated terror, and undermined the physical and psychological health of
teenagers in films.

In July 2011, SARFT issued Notices on Improving and Optimizing Film Script and Reviewing Films, which required
movie production companies to allow provincial film administrations and provincial movie production firms to screen
films and issue film screening licenses.

In February 2011, SARFT issued Notice on Controlling Smoking Scene in Films, which prohibited the presence of
brand and content of tobacco in films. Additionally, scenes of teenagers smoking were prohibited.

In February 2012, China and the United States signed an agreement to further open the imported films market.
According to the agreement, China will allow imports of 34 units of income-sharing foreign movies, up from 20 units
previously. In addition, 14 units of films will be added annually to the quota of imported 3D or IMAX films.

In November 2016, Film Production Industry Promotion Law was published. This law applies to screenwriting,
shooting, distributing, projecting and other film production activities.

In February 2018, State Administration of Press, Publication, Radio, Film and Television issued Guidelines for the
Management of Copyright Assets of Radio, Film and Television Enterprises for Press and Publication (Trial
Implementation). This regulation benefits large movie production enterprises by managing their copyright assets to
improve their competitiveness in the industry.

Industry Assistance The level of industry assistance is    Medium and the trend is Increasing
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The Chinese Government strongly supports the entertainment and culture
sector.

Specifically, it has set up income tax allowances, operating tax remissions and governmental subsidies for
enterprises in the Movie Production industry.

According to the Film Industry Promotion Laws of China released by the State Council in December 2012, the
government encourages social capital to promote the industry's development in terms of financing, taxes and land
use.

The government also supports culture, including movie production, through other policies such as the Culture
Industry Promotion Plan, Guideline for Financing Support Culture Industry Advancing and Flourishing. The
guidelines encourage improving financing services for culture and developing a multi-layer funds market for the
convenience of financing the industry and other cultural sectors.

In 2020, the government issued favorable policies to help companies in the industry survive challenging market
conditions associated with the COVID-19 pandemic. These policies included introducing special funds for the
industry, and preferential fiscal and tax reductions.
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Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Total
Assets

($m)

Domestic
Demand

($m)

No. of
Domestic-

made Films
(Units)

2011 2,637 659 1,291 680 55,998 115 297 298 6,433 2,819 689
2012 3,909 899 1,444 764 62,685 131 353 345 7,105 4,131 893
2013 3,620 1,030 1,598 848 69,121 139 411 395 8,020 3,892 824
2014 4,238 1,164 1,747 932 75,592 153 479 456 9,171 4,564 830
2015 6,467 1,688 1,913 1,017 82,017 170 541 523 10,470 6,838 838
2016 6,707 1,733 2,083 1,105 87,922 187 590 587 11,773 7,110 944
2017 6,964 1,785 2,254 1,178 93,461 194 647 634 12,736 7,417 970
2018 7,545 1,914 2,425 1,251 98,601 197 647 679 13,678 7,995 1,082
2019 8,054 1,992 2,587 1,322 101,235 210 695 729 14,345 8,538 1,037
2020 4,812 1,117 2,242 1,189 89,888 158 401 646 12,031 5,055 900
2021 5,543 1,380 2,300 1,211 91,793 176 472 676 11,610 5,840 N/A
2022 6,014 1,510 2,452 1,226 93,543 190 531 708 12,097 6,356 N/A
2023 6,538 1,654 2,488 1,243 95,089 203 588 744 12,714 6,922 N/A
2024 7,120 1,816 2,527 1,262 96,164 220 635 783 13,414 7,535 N/A
2025 7,768 1,988 2,566 1,282 97,303 232 691 824 14,192 8,226 N/A

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Total
Assets

(%)

Domestic
Demand

(%)

No. of
Domestic-

made Films
(%)

2011 25.4 11.9 12.6 13.0 10.5 16.2 10.6 16.7 15.0 24.1 N/A
2012 48.2 36.4 11.8 12.4 11.9 13.6 18.9 15.8 10.4 46.6 N/A
2013 -7.39 14.6 10.7 11.0 10.3 6.58 16.5 14.6 12.9 -5.78 N/A
2014 17.0 13.0 9.32 9.90 9.36 10.0 16.5 15.3 14.4 17.3 N/A
2015 52.6 45.0 9.50 9.12 8.49 10.6 12.9 14.8 14.2 49.8 N/A
2016 3.71 2.61 8.88 8.65 7.19 10.2 8.92 12.2 12.4 3.97 N/A
2017 3.83 3.01 8.20 6.60 6.29 3.96 9.80 7.97 8.18 4.32 N/A
2018 8.33 7.25 7.58 6.19 5.49 1.23 -0.02 7.21 7.39 7.79 N/A
2019 6.74 4.06 6.68 5.67 2.67 6.81 7.33 7.27 4.87 6.79 N/A
2020 -40.3 -43.9 -13.3 -10.1 -11.2 -24.7 -42.2 -11.3 -16.1 -40.8 N/A
2021 15.2 23.6 2.58 1.85 2.11 11.1 17.8 4.53 -3.51 15.5 N/A
2022 8.50 9.36 6.60 1.23 1.90 7.91 12.4 4.79 4.19 8.84 N/A
2023 8.70 9.56 1.46 1.38 1.65 7.17 10.6 5.09 5.10 8.90 N/A
2024 8.90 9.76 1.56 1.52 1.13 8.02 8.10 5.28 5.50 8.86 N/A
2025 9.10 9.52 1.54 1.58 1.18 5.83 8.75 5.13 5.80 9.17 N/A

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2011 25.0 10.5 4.36 47.1 11.3 43.4 5,313
2012 23.0 8.54 3.34 62.4 8.82 43.4 5,497
2013 28.5 10.6 3.84 52.4 10.9 43.3 5,715
2014 27.5 10.5 3.61 56.1 10.8 43.3 6,027
2015 26.1 7.91 2.62 78.8 8.09 42.9 6,377
2016 25.8 8.29 2.79 76.3 8.75 42.2 6,675
2017 25.6 8.73 2.79 74.5 9.10 41.5 6,780
2018 25.4 8.09 2.61 76.5 9.01 40.7 6,890
2019 24.7 8.14 2.61 79.6 9.05 39.1 7,199
2020 23.2 7.94 3.29 53.5 13.4 40.1 7,190
2021 24.9 8.09 3.17 60.4 12.2 39.9 7,360
2022 25.1 8.36 3.15 64.3 11.8 38.1 7,569
2023 25.3 8.49 3.11 68.8 11.4 38.2 7,825
2024 25.5 8.43 3.08 74.0 11.0 38.1 8,146
2025 25.6 8.40 2.99 79.8 10.6 37.9 8,464
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Additional Resources
Additional
Resources

www.sarft.gov.cn
http://national radio and television administration

www.chinafilm.org.cn
http://china film distribution and projection association

www.stats.gov.cn
http://national bureau of statistics

www.sapprft.gov.cn
http://state administration of press, publication, radio, film and television of china

Industry Jargon BOX OFFICE
The total sales of admissions for a specific movie or for a year.

FILM SCREENING
Showing of movies to a paying audience via film projectors.

VIDEO SCREENING
Showing of movies to a paying audience via a video projection, such as a DVD player or video player.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labor.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labor; medium is $0.125 to $0.333 of capital to $1 of labor; low is less than $0.125 of
capital for every $1 of labor.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
the US Bureau of Economic Analysis’ implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within China, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and seasonal employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Chinese companies to customers abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in China.

INDUSTRY CONCENTRATION
An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
than 40%.
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INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED (IVA)
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%, medium is 5% to 20%, and high is more than 20%. Imports/domestic demand:
low is less than 5%, medium is 5% to 35%, and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry. The cost of benefits is also included in this
figure.



IBISWorld helps you find the industry
information you need – fast.

With our trusted research covering thousands of global industries, you’ll get a quick and intelligent
overview of any industry so you can get up to speed in minutes. In every report, you’ll find
actionable insights, comprehensive data and in-depth analysis to help you make smarter, faster
business decisions. If you’re not yet a member of IBISWorld, contact us at 1-800-330-3772 or
info@ibisworld.com to learn more.

DISCLAIMER
This product has been supplied by IBISWorld Inc. (‘IBISWorld’) solely for use by its authorized licenses strictly in
accordance with their license agreements with IBISWorld. IBISWorld makes no representation to any other person
with regard to the completeness or accuracy of the data or information contained herein, and it accepts no
responsibility and disclaims all liability (save for liability which cannot be lawfully disclaimed) for loss or damage
whatsoever suffered or incurred by any other person resulting from the use of, or reliance upon, the data or
information contained herein. Copyright in this publication is owned by IBISWorld Inc. The publication is sold on
the basis that the purchaser agrees not to copy the material contained within it for other than the purchasers own
purposes. In the event that the purchaser uses or quotes from the material in this publication – in papers, reports,
or opinions prepared for any other person – it is agreed that it will be sourced to: IBISWorld Inc.

Copyright 2020 IBISWorld Inc.
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